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Our Mission
Rising Tide Capital is a 501(c)3 non-profit organization headquartered in Jersey City, NJ whose mission is to assist 
struggling entrepreneurs and communities to build strong businesses that transform lives, strengthen families and 
create vibrant, sustainable neighborhoods.

Our Vision
To build a replicable model for high-quality entrepreneurial development services that can be adapted in other 
underserved communities and used as a catalyst for social and economic empowerment.

Our Approach
Rising Tide Capital provides business development services designed to:

 Transform lives by helping individuals create a viable means of economic self-sufficiency that can grow to 
  create jobs and expand opportunities

 Leverage existing resources through collaboration and partnership with other non-profit higher-education 
  institutions, corporations, and public agencies 

 Put the needs of our entrepreneurs first while remaining committed to building a scalable, replicable and 
  efficient program model with measurable impact  

WHO WE ARE

A PRESIDENTIAL CALL TO ACTION

My school provides an affordable, high-quality early childhood education 
for our community’s youngest residents. Because the Montessori 
curriculum is completely differentiated, we meet the children exactly 
where they are and work with them from there. I also currently employ 
four employees and rent space from a local church. We’re not just 
shaping the prospects for future generations, the school is creating 
jobs and putting revenue into other organizations in the city.“

MYANI LAWSON 
Bergen-Lafayette Montessori School“

On the cover: the job creator
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"To see this dream become a reality in the lives of  so many talented entrepreneurs 
has been the greatest journey that we could have ever imagined."

10 YEARS RISING

Rising Tide Capital Co-founders Alfa Demmellash & Alex Forrester



“So far, Rising Tide Capital has helped 250 business owners in the state 
of  New Jersey. So imagine if  they could help 500 or 1000 or more, 
all across America. If  we empower organizations like [Rising Tide 

Capital] think about the number of  young people . . .whose lives we 
can change, the number of  families whose livelihoods we can boost, 

the number of  struggling communities we can bring back to life.”

President Barack Obama, June 30, 2009
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1.  FIRST STEPS 2. EARLY SUCCESS 3. REGIONAL EXPANSION 4. RISING TIDE CITIES

Incorporation papers signed on 
May 26, 2006. The RTC journey 
begins!

RTC opens its first office on Martin 
Luther King Drive in Jersey City.

Earliest client meetings are held 
at cafes and kitchen tables; word 
begins to spread.

To meet the increasing demand,  
RTC launches The Community 
Business Academy in September 
2006 and graduates its first 15 
entrepreneurs.

RTC receives its first grant, from 
Bank of America, making it 
possible to hire our first business 
instructor, Jay Savulich. 

Increased support allows 
RTC to expand; Business 
Acceleration Services launches 
for CBA graduates to grow their 
businesses.

CBA graduates spread the word 
and inquiries spike: CBA expands 
from 15 graduates to nearly 300.

RTC selected as CNN Hero and 
recognized by President Obama 
during White House speech on 
social innovation.

National exposure leads to 
invitations for expansion and 
replication, but RTC chooses 
growth trajectory;.

3-Year Strategic Plan focuses 
on capacity-building: Increasing 
staff, building systems, and laying 
groundwork for future expansion.

Strategy culminates with launch of 
services out of Jersey City for the 
first time to serve the needs of 
neighboring Essex County.

Regional expansion brings RTC to 
Newark and a total of 4 cities in 
Northern NJ; Further expansion 
planned.

RTC launches new program 
services in Spanish to better 
serve Hispanic Market.

RTC pursues innovation projects 
around “Microfinance 2.0” and 
“Local Living Economies.” 

RTC celebrates its 1,000th 
graduate.

Replication initiative culminates, 
bringing the Rising Tide model to 
Chicago as the first of many future 
“Rising Tide Cities.” 

MISSION: 10 YEARS & BEYOND
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MISSION: 10 YEARS & BEYOND

RTC provided a tremendous amount of value—including in-depth training, business support, and promotion—throughout 
our startup and growth phases. One of the key elements for us is that they continually involve us in local community and 
business opportunities. Their regular outreach to us as well as other CBA graduates as service providers to RTC provides 
much needed business growth and collaboration opportunities which have been fundamental to our business learning 
and success.“ KRIS VAN NEST 

thislearning© | www.ThisLearning.com

the innovator
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70%   Women 

80%   Low-to-Moderate Income 

50%   College Graduates

28%   Unemployed at Intake

OUR TYPICAL ENTREPRENEUR

An extra $15,000 per year from a 
business can help a Rising Tide 

Entrepreneur:

achieve self-sufficiency

save for the future

educate a child 

contribute to a healthy 
local economy

$15,000

The average entrepreneur at Rising Tide Capital is a 
40-year-old mother of two children earning less than 

$35,000 per year. Local cost-of-living calculations indicate 
that her income would need to be $50,000 to be to be 

considered financially self-sufficient.1

                         1“The Real Cost of Living: The Self Sufficiency Standard for New Jersey-2011,  
The Legal Services of NJ Poverty Research Institute, 2011
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OUR PROGRAMS

THE COMMUNITY BUSINESS ACADEMY
A 12-week course offering hands -on training in business planning and management

  • Covers business fundamentals like budgeting, marketing, bookkeeping and financing
  • Taught by instructors with first-hand experience as small business owners
  • Graduates are eligible for college credit from participating universities
  • All students receive a tuition waiver, thanks to our generous donors

BUSINESS ACCELERATION SERVICES
A year-round suite of services for CBA graduates looking to take their business 
to the next level:

  • One-on-One Business Management Coaching
  • Continuous Learning through Advanced Seminars & Master Classes
  • Networking & Mentorship Opportunities
  • Procurement & Sales Opportunities
  • Business Incubator Placement Services

CREDIT TO CAPITAL
When an entrepreneur is ready to pursue financing, RTC provides comprehensive 
assistance and rresources:

• Financial Analysis: We prepare entrepreneurs toconnect with ournetwork of 
  lending partners for credit-building, business start-up, and expansion.

• The Capital Exchange: Online loan matching platform assists entrepreneurs to identify 
  best options and recieve guided assistance through the application process. 

• Business Competitions: Pitch competitions like The Start Something Challenge 
   and Plan & Pitch combine coaching and mentorship with financial investment to help 
   start & grow businesses.
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LOCAL ENTREPRENEURS SERVED PER YEAR (2006-2014)

GRADUATE BUSINESS STATUS

OUR PROGRESS

Rising Tide Capital grew an average of  37%     annually over the past 6 years

2006 2007 2008 2009 2010 2011 2012
15 80 121 174 245 373 434
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Entrepreneurs served

2013
521

2014

632

64
6%

515
46%1,114

GRADUATES
546

48%

In business

In planning stages

Different path
*beyond the five-year mark

US Avg 50%

RTC Avg 87%

SURVIVAL RATE*
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2014 PERFORMANCE INDICATORS

at intake within 2 years

37%    
REDUCTION IN 

GRADUATE USE OF
PUBLIC ASSISTANCE

54%    
CHANGE IN AVERAGE 

BUSINESS SALES
(for people in business at intake)
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INDIVIDUAL IMPACT

17%    
CHANGE IN AVERAGE 
HOUSEHOLD INCOME

OUR IMPACT

53
BUSINESSES 

STARTED

371
NEW JOBS  
CREATED

196 
BUSINESSES 

STRENGTHENED

90 
BUSINESSES
EXPANDED
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There’s really not much for the community to participate in in this neighborhood. Newark is always seen as a bad place 
that has nothing to offer. But we are bringing music and good food to the community—local residents can bring their 
families and enjoy the entertainment. It makes them feel good to be from Newark, to have a place like this within walking 
distance. We’re bringing back what Newark used to be about. “PEGGIE MILLER 
Diamondz N Da Ruff

the placemaker



On average, a new 
Rising Tide Business opens 

EVERY 7 DAYS



Graduation rate (all time) 82%

Total Starts/Strengthens/Expansions in yr* 240 +29%

Other
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26%

3%
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INQUIRIES ABOUT OUR PROGRAM INFORMATION SESSIONS HELD ABOUT OUR PROGRAMS

No. of people inquiring about our Programs in year* 1,378 +6% No. attending Information Sessions  in year* 696 +27%

Union County

Other NJ

Hudson County

Outside NJ

Essex County41%

35%

7%

11%
6%

Female Minority

2010
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2013
2014
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833

1,161
1,302
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2013
2014
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404
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% Average age
40

With business 
open
23%

Flyer
Word of mouth

Advertisement

News article

Event/festival/street fair

Walk-in

Online
Organization Referral

Other

13%

7%

32%
13%

1%

12%

7%
9% 6%

Where are they inquiring from? How did they hear about us? What is their first language?

No. of entrepreneneurs served in year* 632 +21% Who were in business at time served 36%
2010
2011
2012
2013
2014

COMMUNITY BUSINESS ACADEMY (CBA) BUSINESS ACCELERATION SERVICES (BAS)
Total no. entrepreneurs using BAS in year* 423 +17%No. entrepreneurs graduating CBA in year 276

252
378

441

521
632

2010
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2014
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2006 15

67
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98
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191

276
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14
21
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27
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Coaching & Consulting
2010
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2013
2014
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109
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207

246

2010
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242.5
157.2

412.8
636.7
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P
eo

pl
e

H
ou

rs

Different Path

In business

In planning stages

515
46%546

48%

64
6%

Graduates 
Business 

Status (all time)

Total no. of CBA graduates to date (all time) 1114

No. businesses currently operating (all time)* 515

BUSINESS DEVELOPMENT IMPACT ON THE INDIVIDUAL

2010
2011
2012
2013
2014

New Business Starts

2010
2011
2012
2013
2014

Business Strengthened

2010
2011
2012
2013
2014

Business Expanded

IMPACT ON THE COMMUNITY

37
31

44
52

64

38
68

83
129

146

19
25
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78

89 Owner jobs FTE Employee jobs FTE

2014 FTE Job Creation
150

42
.5

10
7.

8

$
17

,8
5

9

$
27

,4
17

$
45

,3
35 $
5

3,
15

3

33
%
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%

Change in 
business sales
(for people in business 

at intake)

Change in 
household 

income

Change in 
use of public 

assistance 
programs

Who is attending Info Sessions?

No. Information Sessions  held in year* 61 +36%

at intake** 2+ years later**

KEY *Unduplicated count within specified period **Based on sample graduates (respondents to annual surveys)
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RTC generates $3.80 
in economic 

impact for 
every $1

invested in 
its programs



OUR THEORY OF CHANGE

The long-term value of Rising Tide Capital’s mission of economic empowerment through 
entrepreneurship is not captured merely by revenue growth or the number of jobs created, but rather 
in the way that self-sufficency and resilience  are prerequisites for thriving families and communities. By 
harnessing the power of entrepreneurship to transform lives and communities, RTC is pursuing the kind 
of change that will span generations. 
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Working Poverty & Unemployment

The Community Business Academy 
(CBA)

Business Acceleration Services 
(BAS) 

Accredited 
Curriculum

Expert 
Consultants 
& Mentors

Innovative 
Management Team

Lending Partners
Proven Model 

& Systems

Increased 
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Assets

Social Capital 
Mentors & Sales 

Opportunities
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Business Management 
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The driving force behind starting my business was my twin boys. I want to leave them a family business that they could 
continue. But the biggest obstacle that I had to overcome was myself. Stepping out of my comfort zone to venture into 
the business world was difficult,  so I’m glad I decided to take the class. It is the best decision that I made.  I’ve gained a 
wealth of knowledge, experience and exposure that I have incorporated into my business.“JASON HALL 
JH Pestaway | www.JHPestaway.com

the legacy builder



Trying to reach the American dream is not easy. Starting a small business requires a lot of dedication, extra work, less 
hours of sleep and forget about vacation time—but despite all the hard work I wouldn’t change my decision to become 
an entrepreneur. I appreciate every experience and every connection I have made. Every year continues to get better 
and I have hope for an even greater future.“VIRGINIA GARRANT
Sparkle Cleaning

the dream seeker



CREATING AN ENTREPRENEUR 
SUPPORT ECOSYSTEM 

BUSINESS 
FINANCING

Clients have access to a 
network of 5 microlenders who 

provide loans from $500 
to $50,000 for business  

startup or expansion

CLASSROOM 
SPACE

A network of 10 corporate 
and community partners 

provide free or discounted 
classroom space

REFERRALS & 
MARKETING
Over 150 community 
partners market our

programs and refer aspiring 
entrepreneurs to RTC.

MARKET 
OPPORTUNITIES

Special “RTC Zones” 
designated at farmer’s 

markets and craft fairs give 
discounts and visibility 
to RTC entrepreneurs.

INCUBATION
SPACE

Local incubators provide 
long-term residencies to 

Rising Tide Entrepreneurs; 
including free office or 

co-working space, utilities, 
office equipment and use 

of a conference room.

MENTORS, 
COACHES 

& PROFESSIONAL
SERVICES

A network of corporate 
volunteers and small business 

consultants who provide 
mentoring, coaching, or 
discounted professional 

services.

Leveraging resources 
& collaboration 

for greater impact
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STRATEGIC INITIATIVES

Here at Rising Tide Capital, we aren’t concerned about growth for growth’s sake, but rather around 
innovating strategically along three pillars:
 
 DEEPER: 
 Who should we partner with to extend our program’s reach further into areas of greatest need 
  and opportunity?

 BETTER: 
 What enhancements can we make to our model to achieve greater impact?

 BROADER: 
 How can we expand the scale of our model to impact more communities?

Regional Expansion4

National Replication5

Microfinance 2.06

Women’s Economic 
Empowerment

1

Immigrants & Hispanic 
Entrepreneurs

2

Empowering Veterans, 
the Formerly Incarcerated, 
and the Disabled

3

College Credit for CBA 
Graduates

7

Local Living Economies 8

DEEPER BETTER BROADER
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I realized that there was a great need for bilingual behavioral health professionals to serve ethnically diverse communities 
within our State.  Language and cultural barriers were preventing people from receiving adequate service and in many 
cases, accurate diagnoses. We have professionals representing over 60 languages registered with our agency and can 
effectively serve many different ethnic groups.  Now I’m  branching out nationally, starting with our new outpatient clinic 
in Florida, as I test our model in a market with similar challenges. “ GUSTAVO ESTRADA

Supreme Consultants

the pioneer
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The most important aspects of business are honesty, integrity and professionalism. Doing a good job doesn’t mean 
just repairing a client’s car, but providing the client with a quality experience from the moment they walk in the door 
until they drive off.  My goal is 100% client satisfaction, and I’m always searching for ways to improve our service. “SELVIN CUYUN
Open Skies Brake and Auto Repair

the role model



• Carmen Grandulla, Jersey City Division of Community 
  Development
• Paul Silverman, SILVERMAN
• Rosemary McFadden, Jersey City Economic Development  Corp.
• Daryl Rand,  HarrisonRand Advertising
• Aleksandra Lacka, ZenithOptimedia
• Vivian Brady-Phillips, Deputy Mayor, City of Jersey City
• Maria Nieves, Hudson County Chamber of Commerce
• Eugene Cornacchia, Saint Peter’s University 
• Alfa Demmellash, Rising Tide Capital
• Shawn Escoffery, Surdna Foundation

• Sue Henderson, New Jersey City University
• Darice Toon, Hudson County Health and Human Services
• Michele Massey, Jackson Hill Main Street Management Corp.   
• Stevie Clifton, ANIMOTO 
• Marcos Vigil, Deputy Mayor for Economic Development, City of   
  Jersey City 
• Mary Kate Naatus, Ignite Institute, Saint Peter’s University
• Jim McGreevey, Jersey City Employment and Training Program
• Bill Bajor, New Jersey City University
• Marcia Kahnowitz, Hudson County Workforce Investment Board 

In an increasingly connected world, local living economies are emerging as the engines of innovation for a more inclusive 
and sustainable global economy. Within each locality, public and private leaders must come together to reimagine ways to 
stimulate economic growth and to tackle job creation by maximizing existing resources.

Our work around supporting Local Living Economies is multidimensional:

• Together with the Ignite Institute at Saint Peter’s University, we host an annual summit that gathers a variety of stakeholders—
government officials, community organizations, nonprofits, funders, corporations and local entrepreneurs—to learn about 
local living economy principles and reimagine ways to work together to sustain a strong local economy 

• We chair a Local Economy Working Group that spearheads year-round work on some of the solutions and principles 
generated at the summit.

2nd ANNUAL LOCAL LIVING
ECONOMIES SUMMIT

JERSEY CITY LOCAL ECONOMY WORKING GROUP MEMBERS:

IGNITING LOCAL 
OPPORTUNITIES
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After losing my hair, I realized the serious trauma that this experience poses to a woman’s self-esteem. I developed a plan 
for a salon and spa that caters to the needs of women suffering from hair loss. It took me years of hard work to open my 
salon, and my dream still isn’t fully realized, but had I given up prematurely I would have missed out on the blessing God 
has for my life. I hope my story serves as inspiration to other entrepreneurs to never give up on their dreams.“TANEICE CHAVERS 
Shear Bliss Salon and Spa

the boot strapper
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A statewide business pitch competition, the Start Something Challenge 
empowers entrepreneurs in specific sectors to learn the basics of marketing 

through technology and social media. 
 

Open to businesses statewide, the Challenge culminates in a competition 
for over $25,000 in cash awards and features major sponsorships and 
collaborative media partnerships to bring visibility to the participants and to 
the larger role of entrepreneurship in transforming lives and communities.

For more information about the Start Something Challenge 
visit www.TheStartSomethingChallenge.org.

S   METHING

TH
E START

CHALLENGE New Jersey

2012-2014 IMPACT
256 CONTESTANTS

68 VOLUNTEERS

50 NJ CITIES

36 JUDGES

9 CHAMPIONS

$1 MILLION RAISED FOR 
CBA SCHOLARSHIPS

52 MILLION 
MEDIA IMPRESSIONS

EXPERIENTIAL EDUCATION IN 
TECHNOLOGY AND 

SOCIAL MEDIA MARKETING



STATEMENT OF ACTIVITIES
Independent Audit Report 2013-2014

Year Ended December 31, 2014        Year Ended December 31, 2013

Unrestricted Temporarily 
Restricted Total Unrestricted Temporarily 

Restricted Total

PUBLIC SUPPORT & REVENUE

     Program fees $ 47,412 $ $ 47,412 $ 34,970 $ $ 34,970

     Grants & fees from governmental 
     agencies 381,573 381,573 402,589 402,589

     Contributions 219,136 952,817 1,171,953 164,014 2,154,093 2,318,107

     Donated services 248,494 248,494 239,768 239,768

     Interest income 2,195 2,195 1,539 1,539

     Other revenue 838 838 -

     Net assets released from donor 
     and grantor restrictions 1,636,456 (1,636,456) 974,137 (974,137)

          Total Public Support & Revenue $ 2,536,104 $ (683,639) $ 1,852,465 $ 1,817,017 $ 1,179,956 $ 2,996,973

EXPENSES

     Program Services 1,901,279 1,901,279 1,468,109 1,468,109 

     Fundraising 246,575 246,575 155,148 155,148

     Management and general 244,849 244,849 189,174 189,174

          Total Expenses 2,392,703 2,392,703 1,812,431 1,812,431

CHANGE IN NET ASSETS  $ 143,401 $ (683,639) $ (540,239) $ 4,586 $ 1,179,956 $ 1,184,542

2014 Expenses

79% Program Services

11% Fundraising

10% Mgmt & General

15% Government

25% Foundations

40% Corporate

10% In-kind

9% Earned Income

1% Individuals

2014 Sources of Funding

Audit provided by Sobel & Co., LLC

79%

11%

10%

15%

25%

10%

40%

9%
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STATEMENT OF FINANCIAL POSITION
Independent Audit Report 2013-2014

December 31,

ASSETS          2014        2013

CURRENT ASSETS

Cash $ 1,310,288 $ 1,354,223

Grants and contributions receivable 816,734 1,273,897

Prepaid insurance 8,625 15,917

          Total Current Assets 2,135,647 2,644,037

PROPERTY AND EQUIPMENT NET 5,497 10,157

OTHER ASSETS

Security Deposit 2,750 2,500

TOTAL ASSETS $ 2,143,894 $ 2,656,694

LIABILITIES & NET ASSETS

LIABILITIES

Accounts payable and accrued expenses $ 118,231 $ 83,293

Deferred Revenue 7,500

     Total Current Liabilities 118,231 90,793

COMMITMENTS AND CONTINGENCIES

NET ASSETS:

Unrestricted 545,346 401,945

Temporarily Restricted 1,480,317 2,163,956

          Total Net Assets $ 2,025,663 $ 2,565,901

TOTAL LIABILITIES AND NET ASSETS $ 2,143,894 $ 2,656,694

Audit provided by Sobel & Co., LLC
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I know that if I made it through an unsavory childhood, a bad marriage, and a few career disappointments, I can overcome 
anything. I am stronger as a result of my past and use that experience whenever I am experiencing a tough time in this 
entrepreneurial journey. I’ve learned that I’m tougher than nails, and  my success or failure is only a direct reflection of how 
much effort I put in!“CHRISHAN WRIGHT
Propel Media Group

the pathfinder



ENTREPRENEUR SPOTLIGHT

What have been some of your most challenging times, and how did 
you overcome them?
My father struggled with substance abuse and died while I was young, 
leaving my mother to take care of me on her own. We didn’t have 
an easy time growing up in the Bronx, and neither of my two adult 
brothers graduated from high school. I won a partial scholarship to 
SUNY Albany where I earned a BA in English, but needed to find a way 
to cover my school expenses.

I ended up working full-time in group homes and child agencies to 
support my studies. I felt like I could relate to these children because 
had I not had the love and support of my mother, I could’ve faced 
similar circumstances.

Later on, the financial crisis really affected my career as I was 
downsized twice in five years. The second time, I decided to use my 
skills, education and connections to start Propel Media Group.

Why did you decide to start your business? 
When I was laid off the second time, I was also newly divorced. This was 
probably the hardest period of my professional career, but I’m grateful 
that I had savings to support myself and my kids. My daughter and son 
motivated me to keep going--giving up was not an option. I decided 
it was time to start using my talents to create my own opportunity. I 
realized I needed more flexibility, autonomy and the ability to express 
my creativity.

In July 2013, I created Propel Media Group, and initially I felt scared 
and nervous! I created a website and waited for the customers to 
come calling but they didn’t. When the first 6 months went by without 
the phone ringing or a single inquiry, I began to feel discouraged and 
actually considered jumping back into corporate America. My savings 
were slowly beginning to dwindle and I had two kids to support on my 
own.

I realized I had to overcome my inhibitions and insecurities to step 
out and become successful. So I started networking with the goal of 
building my business. Shortly after stepping outside of my comfort 
zone, I met Rising Tide Capital.

How has your relationship with RTC helped your business?
Rising Tide Capital is really building a community of entrepreneurs. 
I entered The Start Something Challenge to build my clientele by 
networking with a larger community of entrepreneurs, but what I got 
really exceeded my expectations. I made it all the way to the Grand 
Finale of the competition and all of the ten finalists remain close to this 
day! 

Of course I know how important social media is, but the Challenge 
honed my skills and I learned how to better attract and retain customers. 
The competition really pushed me out of my comfort zone and forced 
me to create deeper connections and find strategic groups to connect 
with for my business.

I took the Community Business Academy to continue networking, but 
gained the foundation to actually run my business. All of my uncertainty 
around business management was allayed just by going through the 
class. 

How do you feel about where you are today?
I feel like I found my purpose! The future for Propel Media Group is 
very bright.  I plan to continue expanding the conversation around 
women being leaders, innovators and disruptors, rather than being 
just consumers of technology. Since graduating from the Community 
Business Academy my business is flourishing.  I have gained 3 new 
clients on retainer, won my first RFP and there are several exciting 
opportunities in my pipeline.

While there’s no such thing as an overnight success, I do feel like I 
reached a point where the work I do and the clients I impact lets me 
know I’m doing the right thing. 

My past experiences motivate me through the low points of growing 
my business or taking on a new project. They’ve strengthened my 
skills and analytical abilities. Whenever I was at my lowest, I knew a 
great opportunity was around the corner—like the Start Something 
Challenge and the Community Business Academy. 

A single mother of two, Chrishan Wright has leveraged more than twenty years of public and government relations, digital marketing and 
social media management experience to start Propel Media Group, a full-service digital marketing and public relations agency. While she 
says that her daughter and son are her biggest accomplishments, her expertise has landed her coverage in multiple regional and national 
outlets including NJBiz, MSNBC and CNN. Chrishan was first introduced to Rising Tide Capital through the Start Something Challenge, 
where she was one of ten finalists. She is a 2014 graduate of the Community Business Academy. 
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They say when the student is ready the teacher will appear. RTC appeared at a time in my life when I was ready to take 
my idea to work with kids to publish diverse books that gives them a sense of belonging, and turn it into a business. RTC 
has been crucial to my ability to start this business and get it going. My books are finally being published, and by my own 
company. I feel welcomed, supported, encouraged, cheered on and believed in as the process of creating my business 
unfolds within the Rising Tide Community.“DAWN MCLAUGHLIN
Positively Publishing Kids

the storyteller



the storyteller OUR TEAM
BOARD OF TRUSTEES
Chairman
Doug Forrester
President & CEO, Integrity Health

Vice Chairman/ Chair of the Finance  
& Audit Committee
John Mahoney 
President, 1st Worldwide Financial Partners; 
Adjunct Professor of Management at NYU Stern

Treasurer
Ron Gravino – Chief Financial Officer, 
VP Finance and HR- Invidi Technologies 
Corporation
Commissioner/Vice Chairman – NJ Turnpike 
Authority

Secretary/Chair of the Development 
Committee
Ariadne Papagapitos
Program Officer, Peace and Security Program, 
Rockefeller Brothers Fund

Chair of Board Governance & 
Nominations Committee 
Anand Devendran
Vice President, Global Payments,TJX Companies

Chair of the Strategic Advisory Board 
Matthew Barnes
Partner, ASG Advisors

RTC Client & Entrepreneur
Alex Ros
Principal, Open Sky Expeditions

STAFF 
Administration
Alfa Demmellash, CEO/Co-founder

Alex Forrester, COO/Co-founder

Carlee Catena, Executive Assistant & Special 
Projects Coordinator

Communications
Esther Fraser, Director of Communications

Justyna Krygowska, Communications 
Manager

Shanea Phillips, Public Relations Associate

Diana Kantor, Communications Assistant

Finance & Development
Michael Caslin III, Managing Director, Strategy 
& Development

Tawanda Taylor, Finance & Administration 
Manager

Seedra Enver, Grants Coordinator

Maxwell McGowen, Replication and Public 
Policy Assistant

Rachael Gambino, Fundraising & 
Development Assistant

Claire Correa, Fundraising & Research 
Assistant

Programs
Jay Savulich, Managing Director, Programs 

Keith Dent, Senior Manager for Regional 
Programs

Roger Cervantes, Senior Program Manager-
BAS

Mary Sansait, Senior Program Manager-CBA  

Milaury Herrera, Programs Assistant

Raul Mercardo, Accelerated Coaching 
Services Program Coordinator & Coach 

Brianna Sellers, Marketing & Outreach 
Coordinator

Robi Jaffrey, BAS Programs Assistant

Jill Burgy, Entrepreneur Training Assistant 

Russell Borenstein-Burd, Spanish Language 
Programs Coordinator

David Rosenthal, Program & Community 
Outreach Assistant

Alfreda Rogers, BAS Action Plan Coordinator

Lucas Belury, Volunteer Coordinator 

Victoria Rodriguez, Business Services 
Coordinator

Program Evaluation
Louisa Cousins, Program Evaluation Manager

STRATEGIC ADVISORY 
BOARD
Co-Chairs 
Aaron Kurt Regush, Ernst & Young

Joe Masterson, Nichols Advisory

Ralph Anderson, The Green Group

Members
Samuel Scott Cornish, Esq. Genova Burns 
Giantomasi Webster

David Dwek, Morgan Stanley 

Kimberly Diamond, Lownstein Sandler, LLP 

Michael Fazio, St. Benedicts Preparatory 
School

Regina Gwynn, RG and Associates

Mary Kate Naatus, Saint Peter’s University

Laura Wintroub, Nonprofit and CDFI Consultant

Glen Macdonald, Wealth & Giving Forum 
Carlos Medina, Robinson Aerial

Jeff Platt, Animoto

Rich Rizzuto, Newport Coast Securities

Joel Ruffin, Goldman Sachs & Co.

Scott Scher, Private Investor

Paul Silverman, SILVERMAN

Skip Trachtman, JPMorgan Chase & Co. 
 

COACHES & INSTRUCTORS
Fred Dominguez
Winston Trumpet
Kene Turner
Joe Masterson
Esther Tanez
Angela McKnight 
La Shonda Tyree 
Charlene Simpson 
Cynthia Pullen-Thompson
Andrew Frazier 
Rob Houston
Liz Long
Rob Jelinski

INTERNS
Dominique Koranteng
Jean Pierre Santander
Kayla Wilson
Margaret Strauss 
Timisha Johnson
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THANK YOU 2014 INVESTORS
Over $100,000
City of Jersey City, Division of Community 
Development 
U.S. Economic Development Administration 
Goldman Sachs Urban Investment Group
JPMorgan Chase Foundation
New Jersey City University
Novo Foundation
Surdna Foundation
Bank Of America Charitable Foundation
The Grace and Mercy Foundation, Inc.
The Prudential Foundation

$50,000 to $99,999
Association for Enterprise Opportunity 
Fifth & Pacific Foundation
Garfield Foundation 
U.S. Department of Housing and Urban 
Development
Praxis 

$25,000 to $49,999
ADP Foundation
Capital One Foundation
Citi Foundation
Corporation for National and Community 
Service (VISTA)
Diana Davis Spencer Foundation
The Nicholson Foundation
PNC Foundation
PSEG Foundation
TD Charitable Foundation
The JM Foundation
The Paul & Phyllis Fireman Charitable 
Foundation
Victoria Foundation
Virginia Wellington Cabot Foundation

$15,000 to $24,999
Cabot Family Charitable Trust  
Center For Hispanic Policy, Research & 
Development 
F.M. Kirby Foundation 
Hopeline from Verizon
Roger and Susan Stone Family Foundation
Santander Bank Foundation
The Robert And Marion Schamann Brozowski 
Foundation
Verizon Foundation

$5,000 to $14,999
Garden State Episcopal Community 
Development Corporation  
The Goggio Family Foundation
Henry & Elaine Kaufman Foundation
Ironstate Holdings 
Leon Samuel
PGA Tour
James & Pia Zankel 
Provident Bank Foundation
Scott Scher

Happy Family
Sheri Sobrato Fund-A Silicon Valley 
Community Foundation
SILVERMAN
The MCJ Amelior Foundation
Wells Fargo Foundation

$1,000 to $4,999
Aaron Regush
Ariadne Papagapitos
Beatrice Johnston
Charles Hoke
David Powlen
Diana Davis Spencer
Douglas Rohde
Edith Hunt
Elliott Lee
Harry & Caroline Pozycki
Investors Foundation
John Mahoney
Joseph & Lydia Masterson
Kildare Enterprises, LLC
Ladera Foundation
Lowenstein Sandler LLP
Michael Graff
Mike Fazio
PIMCO
RBH Group
Regina Gwynn
Samuel Scott Cornish
Strategic Life Initiative
The Green Group
The Rockefeller Brothers Fund 
Whole Foods
William E. Simon Foundation

$500 to $999
Adam Meyerson
Alma DeMetropolis
Candace Straight
City National Bank Of NJ
Daniel Zamlong
Greg Nielsen
Joseph Dempsey, Jr.
Karen & Bob Jones Foundation
Laura Wintroub
Michael & Irina Caslin
NJM Insurance Group
Richard Boudiette
Ron Gravino
Toyota - Route 22 Toyota Scion

Under $499
Akbar Beard
Al Miller
Alfa Demmellash
Alice Lansingh
Anand Devendran
Angela Butler
Angela Huggins
Angela McKnight

Anthony Manchisi
Ar-Rashid Abdul
Birdell Fitch
Bruce Sherman
Bryan Franklin
C.J Meenan
Caley Vickerman
Charnelle Bain
Christopher Greene
Corin Wright
Crum & Foster
Dan Haughton
Doug Borden
Douglas Schoenberger
Edna Rashid
Edward Li
Elizabeth Arnone
Elizabeth Santiago
Emily Merrell
Farah Mahmud
Farooq Omer
Gillian Allen
Greg Leshé
Gwendolyn Green
Jacqueline Kucks
Janice Williams
Jerome China
John & Lynn Dillon
John Catoir
John Newman
Joseph & Joan Marren
Kelly Cox
Kerri Padgett
Kimberly Sumpter
Kory Saunders
La Shonda Tyree
Lauren Marion
Leah Leto
Lenore Holz
Leslie Koch
Mark Boffa
Mary & Alex Ross
Matthew Barnes
Maureen Harris
Maxwell McGowen
Michael Sinatra
Mitchell Portnoi
Myani Lawson
Nathan Sambul
Nicholas Chiaravalloti
Nicole Silva
Olga O’Donnell
Pamela Roundtree
Paul & Amy Schottland
Paul & Christina Ross
Paul Silverman
Randolph Wiggins
Rene Mayo
Robert Hagemann
Ronald G. Matan

Serette Louissaint
Sham Harrison
Shirley M. Dennis
Simeko Watkins-Hartley
Skip Trachtman
Stacey Hyatt-Dixon
Stan & Ann Borowiec
Stephanie George
Stephanie Romano
Stephanie Ros
Steven Malski-Niles
Susanne Stirling
The North Ward Center, Inc.
Tiffany Perry
Vance Lavington
Your Part-Time Controller, LLC

In Kind Donations 
Animoto.com 
BCU Job Bank and Resource Center
Big Brother, Big Sister
Catholic Charities
Centro Comunitario CEUS
Columbia English Institute
Comite’ En Union Para Salvadorenos 
Corporation for National and Community 
Service (VISTA)
Google Adwords
Greater Newark Conservancy
Greg Leshé
Heriate at Alexander Hamilton Center
Indiegrove
Ironbound Community Corporation
JPMorgan Chase Foundation
La Casa De Don Pedro
Microsoft Software
Morgan Stanley
National Council of Jewish Women
Newark Public Library
New Jersey City University - Business 
Development Incubator
North Hudson Community Action
Numi Tea
Prodigal Sons & Daughters
Robert Treat Hotel
Rosa Parks School
Rutgers Business School
Saint Peter’s University
Small Business Summit 2014
St. Paul’s Lutheran Church
Starting Points
Social Venture Network
Unified Vailsburg Services Organization
Vanderbilt Hall
Weequahic Park
Wells Fargo
Willing Heart Community Center
YWCA of Essex and West Hudson
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THANK YOU 2014 INVESTORS 2014 INSTITUTIONAL FUNDING PARTNERS 

The Virginia Wellington 

Cabot Foundation       

Cabot Family
Charitable Trust       

Sheri Sobrato Fund
An advised fund of Silicon Valley 

Community Foundation

The MCJ Amelior 
Foundation

The JM Foundation

The Henry and Elaine 
Kaufman Family Foundation

The Robert and Marion

Schamann Brozowski  
Foundation

The Roger and Susan

Stone Family Foundation

The Diana Davis  

Spencer Foundation
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Donate.RisingTideCapital.org

334 Martin Luther King Drive
Jersey City, NJ 07305

59 Lincoln Park 
Newark, NJ 07102

15 South Essex Avenue 
Orange, NJ 07050

201-432-4316 • Info@RisingTideCapital.org • www.RisingTideCapital.org • Facebook.com/RisingTideCapital • Twitter.com/RisingTideOrg

Photo credit:: Jay Savulich


